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Are You Social Media Challenged? 
By  Bradley Hess (c) 2010 







Remember that kid from high school, you know the one who
really didn't know how to socialize with others. He may have
been home-schooled or secluded for the first 16 years of
his/her life and as a result was socially challenged? You
know what I mean? They would make inappropriate comments,
add irrelevant content to a conversation, or just try to
impress you with how smart they were by using grammar most
people in college would not understand let alone a bunch of
high school kids. We often refer to these types of people
as, "socially challenged." The question I have for you is:
Are you socially challenged in your social media marketing?



The main reason that people become socially challenged is
that they did not have the chance to experiment and see what
social aspects are acceptable and which are not, what actions
gained friends and what actions gained enemies, what actions
got praise and which got ridicule, frankly how to not only
be social but be socially acceptable.
The problem I continue to see is that with the advent of the
Social Media Age and the potential power of social media,
people are jumping in without understanding the rules of
the play ground and have thus become social media challenged
in an arena that focuses on being socially acceptable. The
following is a short list to help you be more social. Think
of this as the beginners guide to being social. 

1 - Be Social



It is important that you are not only posting content about
whatever your subject matter is, but that you are also
reading and commenting on others content. There are some
obvious reasons to do this, such as building links back to
your site, but it is even more important that you are being
social. The most important thing to remember here is that
you are READING the content. Your goal should be to try and
understand what the blogger is saying, then make a thoughtful
and intelligent comment. Whether you agree or disagree make
sure you add to the conversation. Here are some good and bad
examples:



"Good Job, loved the content, keep it coming ;0)"



This is a terrible comment. It is idle praise you can save
for your dog. Don't do it on blog comments.





"Fantastic analysis of the internal propagation for
insightful analysis of verbal and written interaction in a
cacophony of media."



What? Are you serious? Quit trying to impress us with how
smart you are. You have offended most of the readers and all
you have proven is that your are socially challenged.



"I agree that it is important to make comments on other
content, but remember that you need to make comments on
content that is relevant to you and what you do. It doesn't
do any good to comment on a blog about bikini's if you are
trying to sell stoves."



Great comment. Although I don't necessarily agree, it is an
intelligent comment that adds to the conversation.



Hopefully you are starting to get the picture of what is
acceptable and what is not. Remember we really are trying to
be social and we want to learn from others comments that
hopefully add to the conversation and get people interested
in what we do and what we think. We are really looking for
friends and the more friends you have the easier it is to be
social.





2 - Write Yóur Own Content About Another Person



No I'm not talking about plagiarism, I'm talking about the
biggest form of flattery. That's right, if you read
something that really made sense to you, share it with
others. People who are taking the time to put content on
the internet are excited to know that somebody read it,
commented and then shared with others (just make sure you
are giving credít where credít is due). Think about this
from a social aspect, when people are talking they always
say "well ________ said ________," "I heard ________
say ________," "Did you hear that ________ thinks ________?"
This not only adds credibility to your conversation, but
also gets the original person interested in what you are
saying.

3 - Don't Push People Down the Slide



There are a lot of people who write content that may not
have been completely thought out (I'm guilty of this more
than once a week), but it does not help the situation if you
are the bully at the top of the playground pushing everybody
down the slide. Not only is this not socially acceptable it's
just mean! Remember no one likes the bully, but most people
like the guy/gal who has an opinion and is willing to help
others.



In a meeting several years ago, one of my young loan
officers was supposed to be giving a lesson on the Real
Estate Purchase Contract or REPC. The young man had
obviously not prepared for the presentation when he stood
up and told us he would be teaching us about the REPC,
turned to the white board and wrote in large block print
"RUPC." Most of the veteran loan officers started giggling
at this obvious spelling faux pas, but one loan officer
quickly commented, "Sorry James I told you the wrong
spelling, it is actually REPC, which is a short abbreviation
for Real Estate Purchase Contract." It was obvious to all
of us that the senior loan officer had not said anything to
James, but he set the mood for a respectful conversation
and diverted the ridicule from a young loan officer to one
whom no one would ridicule.

4 - Become the Expert



In the world of social media there are thousands of pieces
of content written daily, but only a handful of people are
commenting. A recent study suggested that of all the
comments that are being written 90% of them are written by
the same 10% of people. Not only will you be learning how
to be social (frankly the more you do it the better you will
get at it), but you will soon be recognized as an expert in
your field. You need to set down some specific times of the
day to make sure you are researching for new content and
posting comments on the content that is relevant to you and
your product or service. Start by looking for the most
influential people in your arena, but don't forget to keep
looking for new and fresh content.

5 - Invite a Friend Over



One of the first things we learned as young people is that
you can learn a lot from a person if you invite them over to
play or have dinner. You can do the same thing for your blog
and content. Not only does it help you to establish better
relationships and really be social, but it also exposes your
content to a larger audience. By having a guest blogger you
not only expose your product/service to your clients, but also
the guest blogger's clients as well.



At the end of the day you need to look at your social media
as just that; being social, not just trying to sell product
and services. People purchase from people. They like to know who
you are and the more they know about you and your expertise
they more likely they are to not only purchase from you but stay
with you and refer others to you.

 

About The Author

For this and other articles, please go to
www.mymark.com/articles. MyMark, LLC is a media rich
professional social networking website that gives you the
tools to use social media optimization to enhance your
search engine optimization and generate revenue. Visit
www.mymark.com today to set up your free account! 
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10 Great Businesses to Start in 2011

By  Zeke Camusio (c) 2010 






Do you want to start a new business but don't have any great
ideas? Well, that's great, because I have too many ideas but
not enough time to start a business for each idea I have. So, in
this blog post I'll share 10 great startup ideas. Just so you
know, this is not a líst of "leftover" ideas that I'm giving
away because I don't believe in them; I'd start these
businesses myself in a blink if I had the time. Unfortunately,
I'm involved in five startups at the moment, so these ideas are
for you to take. If you start any of these businesses, let me
know. I'll be your first customer.

A Service that Allows Hotels and Airlines to Sell their Empty
Rooms/Seats



The Problem: The cost of flying a plane from Denver to New York
is almost the same whether the plane is full or there's just
one passenger on it. If an airline gets $50 for a seat that was
selling for $200 the night before, it's not great for them, but
it's a lot better than not getting anything. Same thing for
hotels: every night that a hotel has an empty room, that's
money that they're leaving on the table.
 


The Solution: What if there was a service that allowed people to
place bids on hotel rooms and flights? Airlines and hotels could
secrétly accept the bids at the last minute. For example, let's
say I want to go to Europe for a month. I'm willing to pay $200
for a one-way ticket and I require a 4-hour minimum notice from
the airline. Airplanes leave to Europe with empty seats every
day. The first airline willing to take my money would get it.
The key here is to allow the airlines and hotels to accept bids
secrétly. After all, if you paid $300 for a flight, you
wouldn't like knowing that the guy next to you paid just $50.



This service should be offered online and also through mobile
phone apps, because most travelers use their mobile devices a
lot while traveling.

A Smart Parking Assistant



The Problem: If you live in a big city, parking is probably a
big problem for you. Finding an empty spot is probably very
difficult and chances are you don't always have enough coins to
pay for parking. And, even if you did, who likes walking half a
block to the meter, getting the receipt and then walking back to
their car to put the receipt in it?
The Solution: An app that you can install on your GPS device or
your Smart Phone (iPhone, Android, etc.) that: 



Finds empty parking spots and tells you where they are so you
don't have to drive around in circles until you find an empty
spot.



Uses BlueTooth technology or your phone's Internet connection
to send your payment information to a central server that
collects your payment and lets the city know your parking spot
has been paid for.

Cool iPhone App to Buy Products from Affiliates



In case you don't know what affiliate marketing is, it's when
a business pays their partners a commission for every sale they
help them make. Amazon.com has a great affiliate program. What
if you developed a really cool iPhone app that makes the
experience of buying books on your phone a lot more enjoyable?
You could use your affiliate link so every time someone buys a
book from Amazon using your app, Amazon will pay you a
commission. The best part? You'll get revenue during the lifetime
of that customer, not just once. This would probably make you a
lot of money even if just 1,000 people used your app. And,
don't limit yourself to Amazon! There are a lot of great
companies that provide affiliate programs!






The key? Include a sharing component in your app so the users
can share the items they purchase on Facebook and Twitter so their
friends can see them. This is a great way to get this app to go
viral!

Video Content Indexing Service



The Problem: Let's say you're searching for a video about
"growing yellow tomatoes." There's a guy in a video who
mentions that exact same phrase: "growing yellow tomatoes,"
but he called the video "Gardening Tips" and "growing yellow
tomatoes" is nowhere to be found in the video title, the
description or the tags. Because YouTube doesn't automatically
transcribe videos, you won't be able to find the yellow
tomatoes video, even though that's exactly what you're looking
for.



The Solution: A technology that converts spoken audio into
indexable text. You could license or sell this technology to
YouTube or their competitors, or charge companies to
automatically add captions to any video. Even better: once an
audio file has been converted into text, a translation engine
can translate the content to several languages! And a
text-to-speech engine could covert that Japanese text into
Japanese audio! Imagine recording a video about gardening that
gets automatically translated into Japanese!

A Tool for Remote Collaboration



The Problem: More and more people are working from their homes.
This is great! They don't have to commute to work, they can eat
healthier at home and spend more time with their families.
There's a problem, though. Communicating with co-workers and
clients over the phone and by email isn't as effective as
communicating in person.



The Solution: A web app that emulates in-person interaction. It
would allow you to:



Draw on a piece of paper that you and the rest of your team are
looking at the same time.



See each other's faces (because so much is said with body
language).



See each other's computer's screens (and, everybody should be
able to work together on one screen, too).



Real-time voice and text translation, as more and more companies
have branches, employees and contractors overseas.



I've seen some OK collaboration tools out there, but, in my
opinion, nothing comes even close to resembling the experience
of in-person interaction so far.

Service that Offers You Discounts on What You're About to Buy



We all hate spammers. They flood us with offers for products we
don't even want. But, what if when you're about to check out
at the grocery store you were offered a $20 coupon for the
purchase you're about to make? What if when you're about to
purchase a pair of Nike shoes online this service alerted you that
you can get the same pair for $10 less on some other site? Even
better, what if this software asked you a few questions and
learned from your behavior so it could give you discounts on
the things you purchase every day instead of things you don't need
or want? Who doesn't like paying less for things we purchase every
day? What we hate are offers for things we don't want.

Online Grocery Shopping



Imagine if your grocery store offered to purchase your groceries
online. You could order the same stuff you ordered last time (if
you always purchase the same stuff). You could search by keyword or
browse categories. You could set up auto-purchases for certain
items you need every week and get the orders delivered whenever
it's convenient for you. The engine should make relevant
recommendations, such as, "You're buying cereal, do you want
to add milk?" or "Three months ago you bought a tooth brush.
Do you need a new one?"



I'm actually surprised that the main grocery stores aren't
offering this service already. You can purchase anything you want
online, so why not groceries from your favorite grocery store?

Other Ideas



People are a lot more conscious about what they eat than they
were 10 years ago. A lot of people would just eat organic
products if they were more affordable, but organic products are
usually twice as expensive as their non-organic counterparts.
Companies offering organic products at competitive prices are
going to make a lot of money.



When your car breaks, towing it costs a fortune and you don't
have a car for a couple of days. What if a car repair shop
picked up your car for free, gave you a car to drive while they
fixed yours and then brought your fixed car back to you?



Posting photos and videos to a blog is very time-consuming. I
just came back from a roadtrip and had tons of photos and
videos. I wish I had software that could browse through my
phone, upload all my content to the web and post it to my blog
automatically.



As you can see, I wish all these things existed so I COULD
USE THEM. The best businesses start this way. Someone wishes
something were done differently and a new product or service is
born. These people usually do a really good job because they
understand the pain and know what the perfect solution would
look like. I love technology, so most of my business ideas are
technology-related, but if you're a baker or a mailman, maybe
you can think of a better/cheaper/more effective way to bake
bread or deliver mail.



So, what do you think? Do some of these ideas already exist?
Which of these ideas do you like the best? Which of these do you
think won't work? Why?
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Marketing in Turbulent Times

By George Torok (c) 2010 







May you live in interesting times.



Is that ancient expression a curse or a blessing? I think it
depends on how you define "interesting" and more importantly
how you adapt to it.



If you define interesting to mean unpredictable, challenging
and threatening then clearly we are living in interesting
times. Business these days is more like shooting the rapids
in a rubber raft than canoeing in a duck pond.



It's too easy to be mesmerized by the danger of capsizing.
If you focus on the rocks, that's where you will go. The
secret is to look for and steer to the high water and paddle
like a fiend.
 


Survival is Not the Goal



If you set your sights on surviving you could slip and sink.
If you set your target as thriving then you might flourish.



How do you thrive in these turbulent waters?



Marketing is the result of all the messages that you and
your staff send. In fact, your staff sends more powerful
marketing messages than all the advertising you ever do.
Therefore, marketing becomes the end result of almost every
business decision you make.

Think Long Term



Don't make knee-jerk decisions especially about business
strategy. Gather as much relevant information as you can.
Seek the advice of people you respect. Be clear on your
purpose. Examine both the short term and long term effects
of major decisions. Once you decide, act quickly and
confidently. Your staff will be looking to you for
leadership and hope. Be open to course corrections when and
as needed while clearly focused on the objectives and
purpose.






Prepare for Disaster



The fire department prepares for disaster - they don't focus
on it or obsess about it. They think, plan, acquire the best
tools and rehearse their response so they can move swiftly
when and if needed. Where are you exposed and how can you
protect yourself? When you are shooting the rapids it is
foolish to save monéy by not buying life vests.

Review Expenditures



Don't make across-the-board cuts. That's a political
response and just dumb. Instead, categorize expenditures and
investments into four categories:



   * Items that are needed because of the turbulent times to
     keep you above water or deal with disaster. Plus, items
     that generate a good return. These are new or increased
     expenditures.



   * Items that are mission critical and need to be
     maintained as is.



   * Items that provide variable return. Peg the expenditure
     level to the conditions and vary as conditions change.
     Treat it like an exchange rate.



   * Items of questionable value. Eliminate them or phase
     them out.






Review Training



Review does not mean reduce or eliminate. Training can be
more important during turbulent times. This is when your
skills and those of your staff should be at their best. You
don't want to be losing sales because of poor customer
service or quality control. Categorize your training needs
into three categories:



   * Key individuals that will steer you through the
     turbulent times. Provide individualized coaching or
     training to them. Invest strongly in your best assets.



   * Departments that need to stay sharp and ahead of your
     competition. Provide group training, tele-seminars or
     attention to improving skills sets.



   * Staff that need to be motivated and reminded of purpose
     and the little things that make the difference. Get them
     each a copy of a book that best conveys that message.
     Ask each person to report at weekly meetings on an
     assigned chapter in that book. Make them feel
     important. It only takes one person's mistake or
     sabotage to sink your raft.

Review Advertising



Too many companies stupidly make major cuts in advertising
during turbulent times. My guess is that they did not review
their advertising during the good times. Categorize your
advertising into three categories:



   * Advertising that is measurable and has demonstrated a
     profitable return. Continue to measure as you grow
     your investment in this profitable avenue. Unfortunately,
     too many companies don't measure their return on
     advertising or they don't design their ads in a way
     that allows the results to be measurable. So they have
     nothing in this category. A shame.



   * Advertising that has gained market recognition and that
     you believe to be working. You just don't have a clue
     how profitable this venue is. Start to build in some
     measurement indicators. Vary the ads and measure. Then
     increáse or reduce investment appropriately.



   * Advertising that is merely "me too" ads. You bought an
     ad because your competitor did. It might be a waste of
     money, but you don't know. Reduce the expenditure or
     eliminate it.

Build Relationships



In turbulent times nothing is more important than
relationships. We will warmly remember those who suffered
with us or helped us through the turbulent times. Invest
strongly in strengthening the relationship with your best
clients. Segment your clients into three categories:



   * Best clients. Divert more attention to their needs.
     Instruct your staff accordingly. Jump through hoops for
     these clients. Provide them additional value and services
     to help them. Communicate with them more often.



   * Average clients. Maintain service levels and pricing.
     Attempt to upgrade them to A clients by introducing
     additional services.



   * Pain-in-the-ass clients. Don't let them bully you into
     reducing your prices. Instead, you might reduce your
     level of service to them. Give them the choice of
     upgrading or leaving. You'll have less stress in your
     life.

Important Note for You



Relationships are more important than branding - especially
during turbulent times. When you have the choice to invest
in branding or invest in relationships - choose
relationships. It is the far more profitable choice for
small and medium sized enterprises. Remember that big
business invests in branding because they cannot build
relationships. Don't be fooled by the branding hype.

Online Social Media



Don't hide. Use the Internet to keep your message and name
in front of people. If you haven't yet created your blog,
this is a good time to start. Post regular tips, news and
positive messages. Register and maintain your accounts on
social networking sites like LinkedIn.com, Plaxo.com and
Facebook.com. Explore the use of YouTube.com and Flickr.com
to publish product news and demonstrations. Barack Obama,
the US president, used these tools to successfully promote
his presidential campaign and he plans to use them to convey
his messages to the American people and the world.



May you thrive in interesting times.

 

About The Author

(c) George Torok simplifies marketing for the confused and
stressed entrepreneur. He clarifies fundamental marketing
principles and offers practical techniques. Get your free
copy of "50 Power Marketing Ideas" when you register for
your free Power Marketing Tips at www.PowerMarketing.ca.
George Torok is available for media interviews and speaking
engagements. Call 905-335-1997.

---===---
5 Ways to Enhance
 Your LinkedIn Company Profile

By Adam Aloi (c) 2010 






As consumers continue to flock to social media websites,
marketers recognize the importance of attracting and retaining
those users. One of the challenges facing companies today is
how to enhance their LinkedIn company profiles.



LinkedIn has grown from a startup company to over 33 million
members in the United States and over 80 million registered
users worldwide. The recent economic downturn has also boosted
the amount of individuals and companies that have turned to
LinkedIn for networking opportunities. LinkedIn company profiles
now provide a wide variety of tools to help your organization
improve business networking opportunities.



Here are a few tools and tips on how to get started:



 


Build a Business Profile



Setting up a business profile is relatively easy, you start by
setting up your personal profile.



As a registered user you now have the option of creating your
company profile. A LinkedIn company profile can help foster a
network to support your company's exposure online. LinkedIn
developed company profiles initially to help boost the exposure
of businesses looking to promote and recruit candidates.
Initially, company profiles were designed as a way to receive an
information stream from the company - today they provide a number
of new and more powerful features. Users also have the ability
to browse your online statistics, such as employee job functions,
educational degrees and years of experience.



Another practical advantage of a company profile is that it will
ultimately show up in your company's organic search engine
results. Users will be directed to a company profile page and
can follow your company if they too are registered LinkedIn
users.






Engage Users with Thought Leadership



As an expert in your field, you probably spend a good amount of
time engaging friends, prospects, and colleagues in conversation.
Take that conversation online by providing relevant, up-to-date
information using LinkedIn Groups. LinkedIn Groups cover
many topics with millions of members sharing stories or
asking and answering questions. LinkedIn Groups are organized by
specific topics and geographical areas and self moderated by
members. In order to join a LinkedIn Group you must request
access or be approved by the forum moderator. Forums give
professionals the ability to interconnect on topics and provide
focused networking opportunities.



Participating within a group is as easy as sharing a news story
or responding to questions or authoring original content to
share. Your involvement gives users a better understanding of
your expertise in a particular area. The result is an ability to
help members and expand your professional following.
 


Connect with Existing Users



Once you have a business profile completed, get found on
LinkedIn by mining your existing connections and adding new
members to your profile. One of the most effective tools is the
free LinkedIn Outlook Toolbar which scans your Outlook files and
imports your contacts automatically. The software easily installs
into your Outlook email client and automatically scans your
inboxes and folders for possible LinkedIn connections. After it
completes running its search it gives you the option to connect
with those users. The toolbar is free and is available on
LinkedIn's website.



Another easy way to promote your involvement is to enable the
Twitter connection within your individual profile. (Currently
company profiles don't have ability to assign a company Twitter
account) You can tweet your company profile from your individual
profile to help build awareness and attract your Twitter
followers.

Promote your Company's Services



One of the newest features in LinkedIn's company profiles is
Services. The Services tab allows businesses to promote products
or services by completing a questionnaire for each item with the
option of uploading a corresponding image. Users within your
network can also recommend and share your services with others.



In addition to free profiles, LinkedIn also offers DirectAds,
paid advertising that is displayed on the LinkedIn website as
rectangular advertisements or text link advertisements. Similar
to search engine pay-per-click advertising, you select the word
or phrase you want your ad to correspond to and your budget for
each word or campaign.

Market Your Involvement



Market your involvement on LinkedIn by including links, logos,
and commentary to highlight your company's activity. A visitor
browsing your website may not be interested in filling out a
contact form, but a well-placed LinkedIn logo may give that
visitor a more appealing way to follow your company.



In addition to offering the company's badges, consider
incorporating your company's recent job openings to take
advantage of the sites job seekers. Adding a job position isn't
free but if you're looking to attract high quality candidates,
LinkedIn offers a number of tools to help target your prospects
in real-time.



Getting a good LinkedIn company profile is essential for anyone
who desires to have a successful social media strategy. Hence,
it is important to take advantage of all the best tools
available.
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Twelve Simple Ways
 to Generate More Blog Traffic

By Jessica Swanson (c) 2010 






Imagine that you've taken the giant leap to start a blog to
bring more brand awareness and exposure to your small
business.



You've taken all the necessary steps to build your blog
platform and now comes the day when you make your very first
blog post. You spend hours crafting a post that is
educational, inspirational and positions you as an expert in
your field. You are as proud of this post as if it truly were
your flesh and blood. And, most of all you can't wait to
share it with the world.



So, you hit "publish" and wait for your readers to react to
your nuggets of wisdom. However, the waiting is an endless
ordeal.
 


Why aren't you generating any comments? Why aren't people
emailing you thrilled that you have shared your expertise
with them?



It's called "lack of traffic" and if there's no traffic to
your blog, no one will ever see it.



So, how can you begin enticing readers to visit your blog?
Here are twelve quick ways to generate a flow of non-stop
blog traffic:

1. Create Great Content



Obviously, this goes without saying. But, your content needs
to educate, entertain, inspire or provide a solution to your
readers' problems. You want to try to accomplish at least
one of these tasks with every blog post.

2. Keep Your Posts Short



We are living in an age where short attention spans are the
norm. Keep your posts under 500 words so that you don't lose
your ADD readers.






3. Get Your Blog Indexed in Technorati



This is the big daddy of all blog catalogs. Make sure that
you go through the very simple process of submitting your
blog RSS feed to Technorati.

4. Submit Your Blog Feed to Other Top Blog Catalogs



Blog catalogs and RSS feed catalogs are where readers go to
find blogs to read. You want to make sure that your blog is
there. To make the process even easier, you can use a
service such as SubmitINMe to manually post to the catalogs
for you.

5. Entice Your Readers to Subscribe to Your Blog



Give your readers a free goodie (such as a downloadable
ebook, whitepaper, audio class, etc.) if they subscribe to
your blog.

6. Let Your Social Networks Know About New Postsbr>


Whenever you post to your blog, Tweet it out to your
followers, update your LinkedIn status and let your Facebook
friends and fans know about it. If it's a good post, they
will pass it on to their community as well.






7. Get Involved in the Blog Community



Blogging is a social activity. Read other blogs, comment on
other blogs and refer to other blogs within your blog
posts.

8. Comment Back



When your readers make comments on your blog, make sure that
you comment back to them. You want to encourage a natural
back and forth dialogue between you and your readers.

9. Participate in a Blog Carnival



A blog carnival is a blog event that it is dedicated to a
particular topic and is published either weekly or monthly.
Each edition of a blog carnival is in the form of an article
that contains links to other blog posts on that particular
topic. Blog carnivals can be a wonderful way to produce
awareness around your blog. Read the rules and regulations
of the blog carnival and get involved.

10. Offér to Write a Blog Post for a High-Traffic Blog



Research various blogs within your particular industry. Read
the blogs, comment on the blogs and interact with the
blogger. Once you've established a relationship, send them
an email politely letting them know that you would be
willing to be a guest blogger for them at any time in the
future. Include a link to your blog so that they can
check out the quality of your work.

11. Use Your Blog Posts in Your Ezine



Instead of writing a brand new article for your weekly
ezine, send out the first few paragraphs of one of your past
blog posts. Then include a link for the reader to continue
reading the post on your blog.

12. Include Your Blog URL in Your Email Signature



Develop an email signature that you use whenever you send
an email. Of course, your email signature should include a
link to your blog.



Once you implement these twelve strategies, you'll certainly
notice a spike in traffic and begin generating comments and
interaction from hundreds (even thousands) of readers in
your particular industry.
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How to Use Social Media Marketing
 to Get Results in Your Business?

By Anna Hancox (c) 2010 







We hear many business owners ask the question, "Is there
any real value in Social Media for my Business?" Whether
you like it or not, today and in the future social media
is, and will be, an important component for all businesses.



Whether you are a bricks and mortar business or an online
Internet-based business, chances are your sales will go up
if you are marketing your business. There are many
offline businesses that can effectively leverage social
media to strengthen and grow their businesses in creative
and effective ways. It's about thinking outside the box.



Most importantly, your social media marketing must fit in
with your overall business Marketing Plan. If you are
ad-hoc in how you use social media to market your business
then yes you will probably get ad-hoc results. Be sure to
implement a Social Media Marketing Plan to ensure you get
the most effective results for your business.
 


Many of the popular social media websites, such as
Facebook, Twitter, LinkedIn, YouTube, all engage
prospects and customers, grow the awareness and
popularity of your business and inevitably boost your
sales.



If you are serious about taking your business into the 21st
century, then you will need to embrace social media. There
are many ways that businesses can use social media to their
advantage. Here are just a few:

* Be Present and Become and Expert:



The first step is to create your profiles on the various
social media websites and then update them on a regular
basis. You will need to check your accounts a couple of
times a week to respond to comments from your followers.
This a great way to build presence, to be seen as an expert
and to build relationships with your followers. The more
you update and are seen to be interactive with your
followers, the stronger your business's reputation will be.






* Educate Don't Sell:



Social media is another way to build relationships with
people, prospects and customers that you may not ever have
otherwise been exposed to. So make the most of it. In
today's market, consumers are getting smarter, plus we
live a world of mass advertising. The last thing you want
to do is sell your products and services on social media.
It's about educating your fans. Every once in awhile you
might promote a workshop or specíal deal. Educate more,
Sell less. If people want to find out more about you and
your products and services, they can visit your website.

* Get the Whole Company Involved:



If you have a staff, get them involved and task them to
update your social media posts on a daily basis. This is
an excellent morale booster and your staff's involvement
will strengthen your marketing effort and grow your
business's online exposure. A little suggestion - you
might want to keep an eye on how much time your staff
spends on social media and that it is for work and not
personal purposes.





* Encourage People to Join You on Social Media:



Ask people to "Like" your social media pages. You can
promote social integration on your business receipts,
signs, brochures and invoices so that your existing customers 
will want to jump on the social media train as well. You 
can also ask your customers to check in to Foursquare or one 
of the other geo-location sites once they arrive in the 
general proximity of your store, offering them special 
promotions to entice them to come in.

* Keep an Eye on Your Competitors:



Social Media is a great medium to keep an eye on your
competitors and stay ahead of the game. It is a great
way to research whether your competitors are offering
special promotions, how active they are on social media,
who is following them and what they are saying. Always
remember to stay on top of what your competition is doing
by reading everything that they post. Remember that you
and other businesses are always fighting to stay on top.

* Become a Community:



People want to feel like they belong to something i.e. a
community. This is your job and social media provides a
perfect platform for this. People are more likely to purchase
from people They Know, They Like, and They Trust. The way
to achieve this is by having live events at your store as
well as events online. Promote unique deals, give advice
and Be There for your community.

* Start Small:



If you don't have any help in managing your social media
accounts and you try to do it all by yourself, you may find
that you aren't doing it well or at all. Start with one and
get comfortable with that. Make sure that you go for quality
over quantity.

* Listen and Learn:



Are you aware of what your existing customers and potential
customers are saying about your business, products and
services, and brand? Pay special attention to the comments
that people are posting online. It is also a good idea to
set up Google alerts and to immediately handle issues as
they occur. This is your chance to show people how much you
care about them. Help them to solve their problems and
address whatever concerns they have. Generally people are
okay if a mistake is made, as long as you resolve it.

* Be Patient:



It takes time to see significant results with social media
when it comes to the success of your business. Remember
that your hard work will definitely pay off and the more
relationships you build and the more you interact with
others, the more interested other people will be in
connecting with you again and again. It's also important
to remember that social media does provide a means for you
to connect with people you might otherwise not ever have had
the opportuníty to meet.

* Giveaways:



You can use social media to give away free products from
your store. This is sure to attract attention. People
will want to interact with you and will want to be the first
to know when you introduce new products and services. Be
careful, however, of not over doing the promotion and
competitions.



Social Media is here. Many consumers are spending hours
online, so it makes sense to have a presence as well for
your business. The real results will come when you are
strategic about your social media marketing. It's all about
taking your business into the 21st century. If you are
ready to embrace it, so will your clients. Then watch your
business grow.

 

About The Author

The Business Bootique is a dynamic Marketing & Sales
business, helping passionate and committed businesses to
grow, get more clients and have more time to reach a new
level of success through personalized Marketing and Sales
systems. If you want to learn more about how to grow your
business, get your 7 Steps to a Fitter, Stronger, Bigger
Business at www.thebusinessbootique.com.au
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How to Deliver a Marketing
 Message On Your Website

By Jerry Bader (c) 2010
 


Here's a question for you? What do you need to be successful?
What will it take for you to climb out of that deep, dark,
dungeon of despair and mediocrity? What are you willing to do to
be the best you can be?



Look around. Things are nuts, the economy stinks, politicians
are goofy, people are addicted to cell phones, businesses are
obsessed with Twitter and Google and Facebook; everything is
made in China, and it's all CRAP! You're lucky if anything you
purchase works the way its suppose to and god help you if you
complain. You'll spend hours on the phone with some clown who
doesn't know, doesn't care, and doesn't get paíd to really help
you. They are the purveyors of frustration and creators of
cynicism. Athletes pretentiously thank God for their base hits
and million dollar contracts, and we watch in astonishment.
Trust me, God doesn't give a damn about who wins the next Nascar
race, or that you get an even bigger flat screen plasma for your
birthday. He's got bigger fish to fry like global warming, child
starvation, and deadly pandemics. You're on yóur own fella. So
get use to it.
 


So what's a poor entrepreneur to do? Follow the big boys as if
they were The Enlightened Ones. Right, how's that worked out so
far? Do you really want to go down the same road as GM or Lehman
Brothers? Nobody is going to bail your ass out of trouble; you
can count on that.



People have stopped thinking. We educate our kids to be
engineers and technicians, but they don't understand the world,
they don't understand people. Unable to get into med school or
law they become Web entrepreneurs because they think it's an
easy way to make a buck. You don't ever have to see or hear from
customers, they're not people they're just digital ghosts with
bank cards. Well maybe that's the problem. Maybe that lack of
communication skill is what's wrong? So how do you communicate,
how do you serve your public, how do you become a success?



Do you really want to know, or do you want to keep doing the
same thing with the same results you've been doing? Maybe it's
good enough for you, but good enough isn't good enough anymore.
Now you have to excel, now you have to be different to stand
out. Now you have to be better, or at least as best as you can
be. And all it takes is a fundamental understanding of how to
communicate.
 


Are you ready to take the leap? Are you ready to communicate
your message so people say, "I want that!" Don't get me wrong.
There's no mystery, no secret, no great panacea for success.
It's just a question of learning how and what to communicate,
and that my friend is the why of it all.

Words Have Meaning



That's right, words have meaning. Even in an era where language
has been bastardized by text message lingo and meaningless
business palaver dumped on us by consultants who don't run
anything but their mouths, even today, words have meaning if you
know what to say and how to say it.



Sure, sure, people are busy, I get that, but you know what
frustrates them more than anything, it's when companies waste
their time with bland, meaningless platitudes. People crave
information. They demand to know more, be more, and achieve
more. The potential is limitless. Are you filling that demand
with meaningful, memorable content? Words are the foundation of
persuasion. Words have meaning.
 


Language Defines The Conversation



If you want to be the market leader you have to control the
conversation and you do that with the language you use. If you
can control the words you can dominate the market. The words you
use make a difference. Use the right words in the right way, and
you'll own the conversation, and put your competitors at a
distinct disadvantage.



The Republican Party in the USA has controlled the political
discourse for some time thanks to political consultant and
pollster Frank Luntz. Luntz is the architect of the Republican
Party's language policy. It's Luntz who was responsible for
turning "inheritance tax" into "death tax," "global warming"
into "climate change," and "eavesdropping" into "electronic
intercepts." Control the words and you control the conversation
no matter what side of the political fence you sit on.



People respond emotionally to the words used. The right language
can spark an argument or an agreement; it can generate an order
or a rejection. Words can move you. Move you to action. And
that's what marketing is all about.

Voice Provides Clarity



Words aren't much good if nobody hears them. Writing has to
speak with a voice, an attitude, a point-of-view, and it has to
be heard - out loud. The sound of the human voice delivers more
meaning, more nuance, more depth of emotion and excitement than
any other communication tool at your disposal. The proper use of
tone, cadence, rhythm and phrasing creates something special,
something more than just clever prose; it creates an experience
and defines a brand.



Sound is by far the most complicated of communication tools and
at the same time the most ignored and misunderstood. The wrong
voice, the wrong music, and the wrong sound effects will kill
any chance you have of delivering an effective marketing
message.

Personality Makes the Connection



Even the best words won't work if they aren't delivered
properly. Creating a distinct identity demands a superior
performance, one that delivers personality. Personality is the
means by which you connect with your audience. After all, if you
don't connect, nothing you say will be heard. Combine the right
sound with the right words and the right personality, and you're
on your way to getting where you want to be.

Putting It All Together



There's a reason we recommend video as the best way to convey
your marketing message to your Web audience. Video can deliver
your words, it can control the conversation, it can establish
your brand, and it can present your message in the most
meaningful, memorable manner if you do it right. You may have a
great message, but if it's not delivered effectively, you are
turning over your primary asset to your competitors.
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Website Traffic Generation 
and the Love of the Traffic Fairy

By Bill Platt (c) 2010 the Phantom Writers
 


For a number of years, many online marketers honestly thought
that the only thing they needed to do to be successful online
was to build a website, and the buyers would come to them.



They heard all of the success stories from people who claimed
that they had simply built a website, and people just started
to arrive in huge numbers.



The story, as it is told, is:



These folks built a website, then the search engines found their
websites and started showing people the link to their website.
And the people using the search engines saw the link to their
websites and saw that it was good. Search engine users saw the
link and, as if it were the only link in the Search Engine
Results Pages (SERPs), they clicked the link by the thousands.
And hoards of people came to the website with fists full of
money, ready to purchase what the website was selling.
 


Some people still believe this is how the search engines work.
They have built their websites, and they are waiting anxiously
for the "Traffic Fairy" to sprinkle his magic dust on their
websites too, so that they can also make lots of money.

Are YOU Still Waiting For The Traffic Fairy?



I hope not.



Those who are "waiting" for anything may wait until they
realize they are flushing good money down the proverbial toilet,
month after month. When they realize that they still have more
money going out than they have coming in, they usually get
irritated that the "Traffic Fairy" did not look favorably on
them, so they stop paying their hosting bill and quit this scam
called, "onlíne marketing."



The lifespan of most new websites can generally be measured in
the amount of time most people will remain members of a
subscription website. In case you did not know, this number is
3-4 months. Along about the 4th or 5th month, most people will
stop paying their web hosting bill and let their websites die.
 


Those people who prepay 1-2 years on their web hosting bill will
typically allow their sites to remain online, but they will quit
the site long before their website runs out of life. Most will
stick it out 3-4 months, and if they are not yet making money,
they will just walk away from their new "online business."



This is why you will find so many article directories where you
submit your finest work, and no one will ever "approve" your
article for publication. There may be nothing wrong with your
article. The fact is no one is home to approve it.

The Traffic Fairy Smiles on Those Who Take Action



If you can believe it, in the fall of 1998, Google was a startup
website.



Larry Page and Sergey Brin -- the founders of Google -- were just
like you and I. They had a startup website, and they needed
people to discover their new website.



In those days, Page and Brin could not simply build their website
and "wait" for the Traffic Fairy or Google to find them.



They were Google, and no one was using their website.



What did they do to get Google off the ground?
 


While building Google in their garage, Page and Brin were doing
what you should be doing now.

They were getting links wherever they could get links. They were
adding their site to directories. They were issuing press
releases about their new company. They were trying to get
interviews with the press and ordinary webmasters. They were
trying to get interviews with newsletter publishers. They were
participating in forums and news groups to share their story.



They started their website in September of 1998 and they got
their first major press in December of 1998, when they made the
top 100 websites of 1998.



It took them three months to get their first major press, and
they had been actively promoting their website with the gusto of
a 10,000-person marching band.



Yet the average new webmaster barely promotes his or her website
and expects to attract thousands of visitors in the same time
frame as it took Google to get noticed by the public-at-large.



Are you starting to get the picture?

To Be Successful, Do What the Successful Websites Have Done



Before Google was the powerhouse it is today, its founders had to
work their asses off to build their business.



They had to promote, promote, and promote some more. They had to
build links, build links, and build some more links. They needed
to entice people to visit and use their website, and they needed
to provide a method for people to find them.



My point is that the founders of Google wanted to be acknowledged
and linked from every corner of the Internet. They chased links
for their website because they knew that people used links to
get to a website.



Twelve years later, Yahoo credits them with 223,383,603 links to
www.google.com and another 6,752,847 links to google.com.
siteexplorer.search.yahoo.com



You and I are not going to get 231 million links to our websites,
but getting links from a variety of resources is the secret to
getting traffic to ones' website. The Traffic Fairy blesses
those websites that have a multitude of links to them.



Page and Brin tapped into the basics of building traffic to their
website. They made a great website, and they did everything they
could do to get traffic to that website.



You should try to emulate them as you build your website and
start to promote it. It was the secret to their success, and
likewise, it could be the secret to your success.

Traffic Generation 101



The easiest and cheapest ways to get links and generate traffic
for ones' website is going to be: article marketing, press
releases, forum marketing, social media marketing, etc.



But, there are at least three-dozen methods to generate traffic
to ones' website, and these are just four of them.



The more successful websites always strive to get traffic through
a wide variety of traffic generation strategies and methods.



In my case, I have used 31 of the 35 methods I describe in the
80-page traffic guide, "Multiple Traffic Streams: The Magic of
Attracting Buyers."



This has resulted in my top three websites being on track to
serving 400,000 unique visitors and 5 million page views in 2010.



Don't wait for the Traffic Fairy to bless your website. Take
massive action to make sure that the Traffic Fairy would be a
fool to ignore you.



And if you do, you might just realize that the Traffic Fairy is
real, and he would love to sprinkle his magic traffic dust on
your website too.
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