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7 Tips for Flipping
 Websites for Income

By Brandon Cox (c) 2010

 

Flipping websites is a lot like flipping houses - except that
they're totally different. When you flip a house, you purchase it
for $100,000, spend $30,000 more than you expected fixing it
up, which takes three months longer than you hoped to make
mortgáge payments, then sell it for $120,000. Or so I've
heard from some folks who have been a little burned.



With flipping websites, it's a bit different in that you're
dealing strictly with digital goods, so to speak, so there's
no material cost involved. And there are many more opportunities
for old-fashioned, do-it-yourself, boot-strapping - IF you know
what you're doing. And if you don't? You can still get burned,
so be careful.
 


Here are some tips for launching a website flipping venture:

Stick With Well-Known Sources



My own favorite is Flippa. A while back it was under the umbrella
of the Sitepoint.com marketplace and eventually launched as
Flippa. Flippa offers some nice and helpful features such as:



    * Current revenue, with verification of anything suspicious.

    * Detailed traffic and ranking information.

    * A secure transaction method.

    * Domain registration information.

    * Both bidding and purchase it now possibilities.

    * Incredible searching and sorting abilities so you can find a niche-targeted site in your price range 
       easily.



There are other sources, such as the Digital Point forums and
even eBay, but the few sites I've bought and sold have occurred
on Flippa.






Watch Out for Spam and Scam Sites



Yep, they're everywhere, and sometimes they sneak through on
Flippa as well. You'll often see sites for sale that seem fishy,
make too many promises, or look way too familiar. Go with your
gut and walk very carefully. Do your research and verify claims
of original content, high traffic numbers, and revenue earned.
Make sure they haven't been blacklisted by Google and be sure to
ask every question that crosses your mind before purchasing to
see that the owner answers well.

Stick to Your Budget



If you've decided to invest $300 into flipping a website, don't
give into the temptation to spend $500 on the hope that you can
turn the website around and make even more.

Write Out an Improvement Plan



Before buying, make a list of the things that you think you'd
need to do to turn the website around. Such as:



    * Freshening up the graphics.

    * Freshening up the typography.

    * Addressing usability issues.

    * Re-structuring the content flow and/or sitemap.

    * Adding social sharing features.

    * Moving to a new platform.

    * Adding more features and services.





Consider Your Time and Expense Budget for Improvements



Decide how long the changes will take, how much money you might
spend on graphic design, data migration, etc., and whether these
changes will actually improve the site enough to sell it for a
profit or not.



I once heard that improving a kitchen or bathroom will yield
more than a 100% on your investment when selling a house, but
adding on a deck will wind up costing you. The same is true of
websites. If a complete redesign is in order, it may be smarter
to get yourself a property (domain name) and build from scratch
to begin with.

Do It Enthusiastically, or Not at All



If you've been around the WordPress world much, you might know
the story of Small Potato, who sold WPDesigner.com to a guy who
made great promises to the site's community and then didn't ever
really showed up again. His lack of passion created a community
backlash from the people who had been so loyal to Small Potato.
It was really the first premium WordPress theme marketplace
around, offering "premium" themes for a $5 membership fee. Small
Potato felt so bad about the sale that he refunded each person's
fees personally, of his own accord.



So, if you're passionate about selling bells and whistles, then
by all means, buy a bells and whistles website, fix it up, and
sell your bells and whistles website after building the
community. But if you don't know a bell from a whistle, veer in
a different direction.

When It's Time to Sell It, Sell It



If you're growing a site, chances are it's because of the energy
you're pouring into it. In many cases, continuing to pour more
energy in will produce even greater results and growth. But at
some point along the growth curve, you have to determine when
it's time to sell it, if at all.



The Internet is filled with stories of startup companies who
were offered great sums of monéy for their growing ventures.
Some turned down those opportunities to sell, only to go on
to even greater heights. The obvious risk is that someone else
will beat you to the punch and release a better website first,
 but this is the open world of the Internet. There is room for
multiple sites about bells and whistles.

 

About The Author

Brandon Cox has been involved in many areas of entrepreneurship
and web development, including helping people
flip websites for cash.
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Avoid These 5 Useless
 Website Promotion Techniques

A SPN Exclusive Article By Tremel Ennis (c) 2010 







Every owner of a website on planet Earth knows that getting a
constant flow of traffic is the key to making money
online. The world wide web attracts such a massive number of
buyers that regardless of what you sell, you will make some
really good money when you have lots of traffic.



Internet marketers are constantly coming up with newer ways to
expand their reach across the Internet because no website can
survive without enough specific traffic. In their quest to
obtain more of the elusive traffic, the website marketers have
come up with some rather creative ways to bring in greater
amounts of traffic in a short period of time and with little
effort.



 


My email inbox has been flooded with sales letters promoting
some automated software or seldom used secret that promises an
explosion of website visitors within 30 days. The disturbing part
of all this is that it goes against the teaching of our early
years; that nothing good comes easy and there is no quick path
to building a successful business. As a result of these promises
of abundant website traffic and exploding sales figures, many
have abandoned those time tested methods of attracting real
targeted website visitors that are prepared to take some kind of
action. Keep in mind that website traffic isn't something that
you can just get, but visitors will come to your website when
you have something to provide, enticing them to click on your
link.



Too many people are cashing in on a person's desire to get to
the top without much effort by offering some really useless
website marketing techniques that could actually kill their
search engine rankings. The fact is that these are nothing
more than 'Marketing Fads', that may produce some huge results
in the beginning, but when the newness wears off their
effectiveness will fade away forever just like the telephone
booth.






Remember when pop-ups and pop-under advertising came out years
ago? This was the hottest marketing tool since the time of
placing fliers on cars in parking lots. However, when people around
the world started using pop-ups to promote their websites there
were windows popping up every time you visited and exited a
website. Internet users worldwide got so sick of all those pop-up
windows that someone invented pop-up killer software. The
search engines even started penalizing websites that were using
pop-up scripts and soon after that method of website promotion
faded away.



I will attempt to identify and explain some of these useless
website promotion techniques that should be avoided at all cost.
Using some of these bad website marketing techniques could
certainly kill your search engine rankings.

Automatic Search Engine Submission Services



These free search engine submission websites allow you to put in
your URL, keywords and a description of your website. You then
click Submit believing that your website is on its way to being
indexed on thousands of search engines. Not so! First of all, the
major search engines require manual submission by hand and even
implement coding script to prevent auto submission. Secondly,
when you click on that Submit button you have no idea where your
website link will end up going. Your website link could be
automatically posted to illegal or international directory websites
that are nothing but a colony of spam links. If Google crawls your
website and finds out that you have links to your website coming
from other websites with rotten content, then your website will
pay the price in low rankings.





There is absolutely no substitute for manually forwarding your
websites to the search engines. You will have complete
control over where your link is going, and the search engines
will automatically crawl your website to get your title and
description.

Auto Submission to Directories and FFA sites



You may have seen those places that claim you can blast your
website to over 2 million websites and directories. As a general
rule, please stay away from anyone that uses the word 'Blast'
because this is just another way of saying Spam. It sounds like
you are literally placing your link on millions of other websites
and getting tons of instant backlinks to your website. Those FFA
or Free For All websites are nothing but a link farm containing
links from sites with bad or irrelevant content. The search
engines won't ever see your website as being respectable enough
to rank high in the search results if it is affiliated with that
type of environment.

Lead Generation Software



I once got an email that said, "Héllo Webmaster, My name
is John. I have been searching the Internet for some business
opportunities and came across your website. I just wanted to
know if you are still in business today. Please email me at
this_email@emailaddress.com and let me know. Thank you."



I replied to the person giving them more information about one
of our websites. That particular email was forgotten until I
got a few other emails with the same content from different
names and email addresses. This matter sparked my curiosity and
prompted me to do some further investigation to find out why
these emails turned up so frequently.



I discovered that this was the work of lead generation software
that extracts website links and email addresses from the Internet
for any category. You just type the keyword in the search box
and the software literally pulls in millions of email addresses.
The software even allows you to email all those addresses.
On the surface it appears to be the perfect way to put your
website link in front of millions of people in the same industry
as you.



This has the look and smell of spam, but because the one sending
the email does not attempt to sell you anything, it's not quite
spam. This marketing technique is not very effective because the
email is generic, impersonal and did not give the reader a reason
to respond. Your emails should speak to a person's needs and not
just at them. Readers respond to emails if you find a way to
reach their interests, giving them a reason to take action.

Backlink Generating Software



Google loves websites that have lots of quality backlinks,
considering such links votes on the importance of those sites.
Somebody got this crazy idea to automate the link building that
Google loves, hoping to get huge numbers of valuable links and
move to the top of the search engine results. Google has now
gotten smart and has found to way to detect how you are getting
your backlinks and even the speed at which you are getting
them. So, if you are still buying links or using software
to get instant backlinks, then chances are Google will find out
and penalize your website. Nothing can substitute for writing
valuable content that will automatically attract quality
backlinks.

Automated Article Submission and Article Spinning



Writing high quality articles is a great way to attract
targeted visitors to your website. Again, someone invented a
way to automate this process as well. They came out with article
submission software that they claim will automatically send
your written articles to hundreds or even thousands of dírectories. 
There is even software that will take one written
article, spin the title and words around, and send them to more
directories. This software sells like hotcakes because people
don't want to do the labor intensive work of writing their own
articles and sending them manually to article dírectories.



The real, authentic article directories that can syndicate your
articles are getting smart and have installed a special code
that disallows auto submission of articles. They have also
installed a special script that can detect articles that have
been spun off from the original. Most of them manually approve
articles before they are published in their directory and can
easily detect duplicate and spinned content.

Conclusion



Widespread use of these automated website marketing techniques
has taken away the need to apply really genuine website promotion
that gets real results and replaced it with push-button
marketing. You may see some quick and positive results, but only
for a short period of time. Treat your website like an infant;
give it lots of attention, feed it some healthy content, protect
it from dangerous spam activity and let it grow naturally over
time.
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Expanding the Blogosphere
 by Shrinking the Blogs

By Talha Shakeel (c) 2010 







In this era of technology, everything appears to be shrinking
by the day - distances or devices. People talk about the world
being a global village. Gadgets decrease in size. Very few
have the patience to read a one-thousand page novel anymore -
they would rather purchase the abridged version. In such a scenario,
it comes as no surprise that blogging has taken the same turn.



Conventional blogs used to contain properly composed entries,
arranged in a reverse chronological order. Some of the entries
were very-in-depth. Of course, the length of the entry itself
varied from blog to blog. They could be as short as one-liners,
while others would be long and excessively descriptive.



 


Over time, blogging has given way to microblogging. As a whole,
this essentially means that posted entries will be short, very
concise text. Interestingly, also with time, new terminologies
have surfaced. It is now common to hear the terms "tweeting," or
"status updates."

Back In Time



It is interesting to note how the term 'microblogs' came into
existence. In 2005, the term "tumblelog" was given to those
blogs which had a collection of small text entries, or
multimedia ones. The idea was that everything was "tumbled" on
one blog. By 2006 and 2007, this term eventually gave way to
"microblog" which, one has to admit, is a more sophisticated
way of referring to it. A Chinese website counted the total
number of microblogs in May 2007 and the total came to eleven.
Since then more and more websites have joined the microblogging
world.






Of course, social networking websites were not to be left behind
in this phenomenon, so they came up with their own integrated
version of microblogging which allowed their users to post
what was on their minds or what they were currently doing. Apart
from Facebook and Orkut, microblogging features are also present
in MySpace and LinkedIn.

In A Word



Microblogging is actually an excellent way to connect for
people who otherwise would have no time for conventional blog
entries. Microblogging provides a way whereby they can simply
write whatever is currently on their minds, but it saves them
and their readers from writing or reading long or boring
entries. Obviously when you are limited by 100 or so characters,
you cannot afford to be very wordy. Microblogging is also
convenient for readers as they do not have to scroll over
paragraphs and paragraphs of someone's bad day or wait for a
heavy image or long video to load. It saves time and gives one
the scoop anyway. That is probably one of the reasons why there
are so many "businesses" on twitter.





Readers Digest and The New York Times are only two of the big
names that post a steady flow of twitter updates for their
followers. Of course, they have their own blogs too, but micro
blogs have an audience of their own.

The Cons



As with every type of blogging, microblogging comes with its
own drawbacks. The main disadvantage is that you probably lose
out on the depth of an issue and simply scrape the surface of
topics and this is precisely what can lead to misinterpretations
at times. Readers have to be wary of how they treat this
information; credibility and accuracy are often critical
issues. Also microblogging is apparéntly not the domain of
every individual in cyber space. Microblogging may take less
time, but it certainly requires more commitment. It is very easy
to lose enthusiasm and consistency with a microblog. A survey
showed that only 10 percent of twitter users account for 80
percent of activity.



Businesses on Twitter have their own issues to deal with. There
is a lot of potential for company information to leak out through
employees using micro blogging and social networking services.
This gives rise to another main issue - how is the microblogging
website in question handling its security? Any laxity in this
regard can have major repercussions, especially since
microblogging, can lead to the compilation of entire dossiers on
the lifestyle and habits of individual users.

Alternatively



The above cons should not deter any excited microblogger. If
one does not have time to log onto a separate website to post
updates, then the social networking website which is visited
regularly can be used for the same purpose. Microbloggers can
stick to the same guidelines of ethics that they would in the
conventional blogging scenario.



On the corporate level, companies can communicate to employees
in a non-technical way the potential for breaches of privacy and
security and ways in which to avoid inadvertent information
leaks. Microblogging services can also make clear their terms
and conditions, detailing the usage of information posted by
users, along with the security measures they have put in place.
There is no reason the potential of microblogging cannot be
explored to its full extent.
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Your Business Website:
 What's the Bottom Line?

By Philippa Gamse (c) 2010 







As well over 90% of people now turn to the Internet as their
primary information source, it's crucial to your bottom line to
ensure that your Web presence is as effective as possible.



Yet 95% of the more than 5,000 Websites that I've reviewed since
1995 were leaving money on the table, sometimes a lot of it -
and often in ways that could be easily avoided or rectified.



Many of these issues are caused by one of more of these
factors:



   * Lack of strategic planning and consideration of the full
     range of visitor types to the site, their needs, and
     likely emotional responses.



   * Lack of clear positioning and navigation elements that drive
     visitors around the site to ensure that they see relevant
     content.




 


   * Lack of cohesion between the Website and the organization's
     social media presence.



   * Lack of coordination between departments to maximize
     leverage of content and calls to action - sometimes this is
     inadvertent, but sometimes it is deliberate.

   * Lack of sufficiently senior and informed management
     oversight to ensure that appropriate strategies and systems
     are in place and acted upon.

All these can cause significant loss of potential revenue,
since the failure to engage visitors with your Web presence
reduces conversion and referral rates.



This article briefly explores the above issues, showing how they
manifest, their impact, and how they can be detected and
resolved.






Lack of Thinking about Visitor Types



A common mistake in strategic Web design is to create a site
based on a homogeneous view of the typical visitor. This assumes
that all visitors will think in the same way, will use the same
vocabulary, and will follow similar paths through the site.



Of course, this is far from the truth. Visitors will have a wide
range of needs, levels of literacy and language skills,
decision-making processes, and will respond differently to
various types of calls to action. It is very important to
consider this for your particular demographic, so that you can
create copy and navigational structures that appeal as widely as
possible, and to avoid losing visitors and revenue-generating
opportunities.



One of the most valuable exercises that you can undertake is to
define a set of typical visitor "personas." Think about all the 
different types of individual that you might attract to your
Web presence, not just current and prospective customers. These
can include potential investors or partners, bankers, insurers,
job seekers, media, and even members of the public who may find
your site by chance, but who are interested in your content.





In creating these "personas," consider these characteristics:



   * Gender / age / language(s) spoken

   * Education level / income

   * Their reason for visiting the site - be very specific

   * How do they make decisions - are they visual / emotional /
     data-driven?

   * Content / elements that are likely to attract them to respond

   * Content / elements that are likely to deter them from
     interacting with you further

   * Any other relevant details?

   * Give them each a name!



It's best to do this with input from a wide range of both
senior and junior staff, and from all departments and levels of
interaction with the public so that you can build as complete
and varied a picture as possible.



Once you have this list, try walking through your current or
proposed site structure in the shoes of each "persona," seeing
it as they would, and trying to interact in the way they'd
prefer. This will almost certainly be an eye-opening
experience!

Lack of Clear Positioning and Navigation



Web usability studies have consistently shown that a clearly
articulated value proposition and / or differentiation statement
can have a major impact on your results. Visitors need immediate
confirmation that they're in the right place for what they need,
and that you have competence and credibility. They're looking
for the geographic locations that you serve, your specialties,
and any recent awards or notable news.



Your home page is where visitors will expect to find this
information, even if it's not where they first enter your site.
So it's important to look at the impression that your home page
gives:



   * What's "above the fold" (i.e. visible in the first screen
     of content - often visitors won't scroll past this point on
     the home page)



   * Which elements stand out more than others? Are they
     appropriate?



   * Are your key messages visible?



  * Are the navigation tabs and labels intuitive and easy to
     understand?



Designers love rotating elements. They'll tell you that they
allow much more information to be given on the page. However,
relying too heavily on these is dangerous because you can't
assume that the visitor will wait until the piece that they
really need to see comes up, so they may get the impression that
what they're looking for isn't available, and leave your site.



It's also dangerous to use words or phrases on your site which
will only have meaning to those who are already familiar with
your business. Other visitors will fail to respond, and they may
miss the content which would meet their needs because the
navigation labels do not draw them into the appropriate pages.

Lack of Cohesion between your Website and your Social Media
Presence



It's important to ensure a consistent message and presentation
across everything that you do online. Otherwise you risk
weakening your brand and the emotional connections that you hope
to make with visitors.



Too often, an organization's social media messages present a
very different image than the website. There may be a Facebook
fan page which is energized and exciting, where the
corresponding web information is bland and boring, or filled
with legalese, destroying the motivation of the Facebook
visitor.



It's entirely possible that this happens because the social
media and web presences are managed by different teams within
the organization. If so, this is a great example of a situation
where a higher level overview of the entire Web presence would
identify and implement these opportunities for
cross-fertilization , with potentially significant impact on
response rates.

Lack of Cohesion between Departments



One of the key messages that I always emphasize is that it's
crucial to have compelling calls to action on every page of your
site. If you don't direct visitors to the next step that you
would like them to take, there's a better than 40% chance that
they'll leave or do something other than your desired outcome.
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Is Your Business
 Still Chasing Google?

By Roy Reyer (c) 2011 







If you're still chasing Google around trying to beat out
their algorithm let me give you a little tip going
into 2011, STOP!



Instead, here is a suggestion from Matt Cutts that he gave
during his keynote address at Pubcon this year, "Don't look
at us where we are today, but look at the direction we are
moving and what we are focusing on, the big five are the
Mobile Web, Local Search, Social, Blended results in the
SERPS and HTML5."

The Mobile Web:



The mobile web refers to mobile applications or browser
based access to the Internet from a handheld device, such
as an iPad or a smartphone.



 


Morgan Stanley analysts have charted the most important
online trends and they forecast that by 2015 the mobile web
will be bigger than desktop Internet.

Local Search:



Today, there are over 10 billion unique searches done each
month within the USA and over 40 percent of these searches
have local intent!



We have also witnessed how much emphasis is placed on local
search by Google on October 27th of this year when they
changed the entire landscape of the search results.

1. More Emphasis on AdWords - Today Google showcases
their Google map on the top right of their column, pushing
down their paid ads a couple hundred pixels. In return, we
have also seen that Google is showing MORE paid advertising
in the middle column above the local listings.






2. More Competition for Local Advertising - In Google's
new listings they are showing reviews from their
Google Places but also other third party websites like Yelp
and Insider. As discussed by David Mihm during his recent
presentation, "How Do You Rank a Phone Book," Prominence is
one of the three major factors in Google's new Local
algorithm.

3. Claim and Optimize your Google Places Page! - I
cannot emphasis this enough. To be successful in the local
landscape you MUST create trust with Google by first
claiming your Google Places page(s). Then optimize
them and focus on these two things:



a) Relevance

b) Prominence

4. Two Types of SEO - Some will argue that there are no
longer two distinct algorithms for local search and
traditional SEO. I disagree 100%! In my opinion, there
are two distinct types of SEO that local businesses need
to focus on in today's new search to be successful:





a) Google Places SEO - the optimization of your Google
Places and website which focuses on Relevance, Prominence
and Distance.



b) Traditional SEO - that still focuses on website
architecture, content, backlinks and social media.

Social Search:



I can easily sum up Social Search in one word - FACEBOOK!



With more than 500 million users Facebook has emerged as
the dominate player in social media and as business owners
and online marketers we need to understand how our
potential customers are interacting with Facebook to
identify the most efficient ways to communicate with them
to build trust.



In case you missed last week's article on Facebook SEO, we
reviewed how you can strategize and implement a Facebook 
Social media campaign.



Traditional Search Engines like Bing, Yahoo and even Google
are now including social search into their algorithms and
one new search engine called Blekko has harnessed the
social landscape by screening out spammy websites using
their user base and integrating social mentions by trusted
users in the social network.

Blended Results:



Users want to have results that are relevant to them when
they search for information, a product and/or service, and
that is what Blended Results or Universal Search is all
about.



David Bailey, one of the investors in Google's patent on
Universal search, gave us a behind the scenes view when he
related on Google's blog "If only we could smartly place
such results elsewhere on the page when they don't quite
deserve the top, we could share the benefits of these great
Google features with people much more often."



So what is this Universal Search anyway?



Well here is a quick run through:

1. Someone conducts a search. Google first looks up the
query in its database and then filters this through the
filters based upon the searcher's search history profile.

2. Additional results will then be included based upon
the history of the user such as: has the searcher watched
videos, read news articles, or used social media sites. And
has anyone in the searcher's social circle searched for
these types of products/services before and what have they
recommended.

3. The scoring history is then recalculated and the
result is then given to the user.



So you maybe asking yourself right now, how can I be
successful in this new blended results landscape.



Well here is a very simple SEO tip, don't put all your eggs
into one basket. Diversify your onlíne marketing efforts by
implementing social media, video and the publishing of news
releases.

HTML5:



HTML5 is the next major revision of the HTML standard that
is currently under development, adding many new syntax
features such as elements and SVG content that has been
developed to improve the inclusion and handling of
multimedia and graphic content without the need for
external plugins and/or APIs. In other words, if Apple
didn't knock Flash off its perch when Steve Job's announced
that they wouldn't support the platform in their mobile
devices, it will be certainly be dead when HTML5 comes
around, so try not to use it in your future web development.
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Killer Web Video Marketing
 Techniques: Words Can Move You

By Jerry Bader (c) 2011 







Sometimes business people make things harder than they have to
be, take marketing for instance. Marketing is pretty simple when
you get right down to it: discover the emotional value inherent
in what you sell and present it in a memorable manner that
differentiates you from the competition. What can be so hard? Of
course we all know the devil is in the details, and
implementation is the sharp end of his pitchfork.



Those who know our work, or who have read our articles, know
that we recommend video as the best strategy to achieve your
major marketing objective: delivering a memorable,
differentiated message highlighting the emotional value of your
brand. And if you follow the trends, you know video is spreading
across the Web like cream cheese on a freshly toasted bagel.
Unfortunately quite a bit of that cheese comes in a bland
tasting, homogenized package that makes little impression.



 


A while back we created a series of articles called Killer
Campaigns showcasing great commercials and pointing out the
methods used that made them effective. In this new series,
Killer Video Techniques, we'll show you some cutting-edge
methods we use to create memorable, differentiating marketing
messages.

It Starts With Words



The best place to begin is at the beginning, and everything
starts with WORDS. Let's face it we do not live in the Golden
Age of Articulation. The communication era spawned by the
Internet and its social media craze has created a Tower of
Babble. The eloquence, clarity and emotional impact of
Churchill, Roosevelt, Kennedy, and Martin Luther King have been
replaced by instant messaging abbreviations, fifteen-second
sound bites, and 140 character tweets, all coming at you a
mile-a-minute, all talking at the same time, and for the most
part empty of anything useful or relevant.






If you can't articulate your message in some meaningful manner
then you're in trouble from the 'get-go.' You may think this is
old-fashioned, but words DO have meaning. The blurring and
confusion of what makes marketing and sales different has led to
a generation of business owners and executives who cannot
produce or deliver a finely crafted statement of who they are,
what they do, and why customers should care.



The problem is often hidden because you can get away with a lot
of blather when you're face-to-face, but take away the physical
presence and human interaction from the equation, like on your
website, and you've got a whole new ball game. This is one of
the reasons why we highly recommend a video Web Host but that's
a discussion for another time. Now we want to concentrate on
words because words can deliver your marketing dreams or they
can create your worst advertising nightmare.





You're Looking at the Wrong Mentors



There are endless articles, piles of statistical analysis, and
countless essays and white papers on how business should use the
Web to its advantage. And like a lot of business writing it
concentrates on high profile major corporations as the source of
expertise and savvy business strategy. Well, let me let you in
on a little secret - most of these big businesses are badly run
and creatively and intellectually bankrupt. Most are running on
past successes from a bygone era and consumer inertia. In the
end big business is about power and money, not expertise and
innovation. Are there exceptions, of course; am I being harsh,
probably; but the bottom-line here is that you need to look more
carefully at what really works and why, that is unless you have
endless stacks of money available to bury your competition and
flood the airwaves with endless repetitive drivel that seeps
into viewers' consciousness like some alien mind-altering drug.

Kinetic Typography



Now some people are thinking, when the heck is he going to get
to the technique. Why doesn't he just give me the bulleted
points? Why? Because if you don't understand why you're doing
something, you shouldn't be doing it. And if you don't know why
things work, you won't know how to fix them when they don't.



People are busy, and the pace of business is fast, but if you
don't take the time to understand how and why things work then
you are going to waste a lot of time and money. This applies to
your clients as well. They need to be attracted and motivated
enough by your video presentation to absorb your brand message.
If clients don't understand who you really are and what you
really do, they won't ever be satisfied customers.



So here it is, Kinetic Typography an exciting, innovative video
technique that combines the power of sight and sound to deliver
a meaningful, memorable message based on the power of words.





Watch the  "Who's On First" Monologue Video


 
 



The technique has its origins with motion designers who took
famous movie monologues and animated the words of the script to
provide visual emphasis. It's a simple idea, but tricky to
execute, and when done well, it's a powerful method for
delivering a marketing message. It's a technique that will
access both the verbal and visual memory centers of your
audience's brains and create the brand recognition that is the
goal of every marketing initiative. 
 
 


Watch the Psychiatric Answering Machine Video


 
 
Why Kinetic Typography Works 
 


Kinetic Typography penetrates the consciousness because the
dynamically presented spoken and written words act as mnemonic
devices reinforcing each other. Don't be fooled into thinking
that the visuals alone will make up for any deficit in the
script. Your words create a language framework that defines your
brand; it creates the context within which you can communicate
with your audience; and it allows you to take ownership of those
words thereby limiting your competitions' ability to feed off
your marketing efforts. In short, words have meaning, words can
move you, move you to action, and isn't that what marketing is
all about? 
 
 


Watch the TV Commercial Video


 
 

 

About The Author
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3 SEO Traps to
 Avoid During Your Redesign

By Jill Whalen (c) 2011 







I receive a lot of SEO questions from business owners who want
to spruce up their aging websites, but are dead afraid of losing
their existing search engine traffic. And for good reason. Going
live with a redesigned website without considering the SEO
implications is like being ensnared in a nasty trap that you
cannot escape from. It's hard to make monéy while stuck in a
trap!



With that in mind, here are a 3 SEO traps to avoid before,
during and after you develop your website:

SEO Trap #1: Your Content Management System



If you are switching to a different content management system,
(CMS) it often means that the URLs from your current site will
have to change to something that fits with the new system. It's
likely that the new URL naming convention will not match your
old one.



 


The Escape: If this is the case with your new back end, then
301-permanent redirect all of the old URLs to their new
counterparts if you can. If this is a practical impossibility,
then review your analytics to find the landing page URLs within
your website that receive direct search engine visitors, and
redirect those. Also redirect any URLs that have links pointing
to them from other sites. While it's best practice to redirect
all URLs, those that don't receive any direct search engine
traffic and don't have any external links are less important.

SEO Trap #2: Your Site Architecture



Your new website is likely to be sporting a brand new
navigational scheme as well as an overall change of its site
architecture (how each page links to each other). This is a key
element in determining whether pages from your website will show
up in the search results. For instance, if you take a page from
your website that is currently featured in the main navigation
(meaning that every page of the site links to it) and you
feature it less prominently within your new website, don't be
surprised if it doesn't show up in the search results for its
targeted keyword phrases as it used to.






The Escape: You can tell the search engines which pages are the
most important ones on your site by how you link to them. Be
sure that the pages you are optimizing are linked from your main
navigation so that they will receive the internal link
popularity they deserve. They'll stand a much better chance at
bringing you targeted visitors than those that are deeply
buried.

SEO Trap #3: Your Content



If you hadn't previously optimized the content of your old site,
I highly suggest doing so with your new site. This means
that you research the keywords 
that people use at the search engines to find products or services 
like yours, and then use them strategically within each page 
of the website. Doing so will likely boost the targeted 
visitors to your site fairly quickly after going live.





On the other hand, if your existing site was fairly well
optimized and already bringing targeted visitors, you'll need
to be careful about the content that you change. While you
shouldn't be afraid to make your content better, it may not be
a good idea to completely rewrite old content that was working
for you. You'd be surprised how many marketers decide to change
their website messaging without even realizing that it was
previously optimized to bring in targeted visitors.



Still, your website redesign is a good time to work on
increasing your website conversions. All the targeted visitors
in the world are of no use to you if they don't take any of the
actions you'd like them to take. Rewriting some of your content
to convert more visitors into buyers is a good thing as
long as it doesn't decrease the number of those visitors. Again
- this is where you'll need to review your analytics reports to
determine which pages were your best performers.



The Escape: If you find that your existing page content was
bringing in search engine traffic and conversions, think 10
times before changing it! If you're certain that your new
content is much better and more in tune with your company's
message, then try testing it against the old copy through a tool
such as Google's Website Optimizer. You may be right, but
you won't ever know for sure unless you test it.

The Booby Trap!



Don't forget that title tags are an important part of your content as well.
Sadly, one of the most common mistakes during a redesign is to
inadvertently lose all the previous title tags.



The Escape: Don't go live with your new site without proper
(unique, relevant and keyword-rich) title tags in place on every
page. You will absolutely take a huge traffic hit if you do.
Make sure that your new CMS allows you to customize the title
tags of every page as needed. If it doesn't, then find a new
CMS that does. I can't stress this enough because title tags
are so important to SEO. It's fine to dynamically generate them
based on specific rules, but some pages may need their titles to
be customized for best results.



These 3 traps are just a few of many you may face as you
redesign your website. Don't be one of the many who wait to go
live with their site and THEN call an SEO consultant for help.
Bake your SEO into the new site from the start to avoid any loss
of search engine visitors, while ideally increasing them.
There's no reason why your visitor count should take a hit with
a new design -- but only if you are prepared to avoid the traps!

 

About The Author
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A Blog Could
 Revitalize Your Website

By Raymond Carr (c) 2010 







O.K. so you think you have an idea or even a product to
sell through your brand new internet business.



Internet marketing is a brilliant business to be in. There
are boundless opportunities to run online businesses which
can make incredible amounts of money, if you have
established that there is a market for your chosen niche or
product, and have done the necessary research.



All set, ready to go?



Er, not quite.



You should establish a presence in your market before you
unleash your product to the world.



 


If you are about to start an internet business, then you
should be wondering about attracting traffic to your site.
There are many advertising options available, but if money
is tight, some of these options may not seem practical.



Advertising can be expensive especially if you are not too
sure what you are doing. Money can be swallowed up very
quickly if you do not study advertising techniques.



Promotion can take many weeks or even months to show
results, and then may not be effective.



Many courses and books sold by some of the gurus are
sometimes out of date. Outdated material and tactics which
you pay for then find they just do not work.




You may have an excellent website, but bear in mind
blogging is now probably more effective than a static site.



Of course, the most traditional way of running an online
business over the last few years has been websites, and is
still a very successful method.



However, blogging has moved to the fore because search
engines seem to favor blogs over the standard static
website.



For those who can constantly add to or update their
blog, visits by search engines will become a more regular
practice, which will give you more chance of a high ranking
in the search engines.





The reason is that search engines seem to prefer blogs over
traditional static sites and it is possible to see a page
on your blog ranked on the first page in Google within 24
hours.



With a blog, you are updating on a regular basis, sometimes
daily, and search engines love sites which are constantly
updated, giving you a better chance of getting ranked more
highly.



Therefore, blogging is probably the best way to build
traffic to your site at the same time enabling you to
become an expert in your field in a very short time.



A blog is very easy to use and so adding content to a blog
is easy to do. A blog is similar to a diary or journal
with which you can keep up-to-date with your thoughts and
ideas.



It is easy to keep your customers updated with information
or products.



You can build a relationship with your readers, thereby
building confidence and respect as you are projecting
yourself as an expert.





A blog also allows your visitors to post comments, so you
are also creating an interactive environment which of
course further develops your relationship with your
visitors.



If your subject is one you are passionate about, then
writing 300 words each day should not be very difficult.
It should be simple to find endless ideas to write about.
Adding to a blog on a daily basis will not take very long.
You need only write about 300 words every day, and it gets
easier the more you write.



Always make your content informative and good quality.
Don't ever give rubbish to your readers. Your readers should
always be treated with the greatest of respect. After all,
once you build up a large líst of members, who hopefully
trust you because you have always given them quality, they
will then trust you enough to purchase the products you have
recommended to them.



The easiest way to set up a blog is to use a Google service
called Blogger.

You can simply go to the website, choose a user name and
the rest is simple. You can be up and running in minutes.



A big disadvantage with Blogger of course is that your
blog is owned by Blogger and may be shut down by them
without notice. Many thousands have been shut down without
notice.



By far the best option is to set up your blog with
WordPress because you will have full control over your
blogging activities. Set up your blog with WordPress and
host it on your domain.



The only downside with WordPress is that you must set your
blog up yourself.



This actually is quite simple and there are many free
videos on the internet to show you how to do it. There are
also some freelance sites who will do it for you. You
simply post your project (I want a WordPress blog set up)
and people will bid to do your project for you. Elance.com
or Guru.com are two good places for this.



The power in your blog comes from the quality information
you put into it, attracting readers to your blog and
therefore establishing you as an authority and giving you
credibility in your market.



Once again, the more often you can update your blog, the
more often the search engines will visit. The more you can
write, the more exposure you will get.



Your blog post does not have to be a great literary work,
it can just be a paragraph or two on your specialist
subject, but always make your information quality content,
between 350 and 700 words.



You should use your blog to help build a líst of members,
because it is one of the best ways of building a
relationship with people who are keen to receive
information from you.



Building a relationship will also build trust and
confidence. Your readers will look forward to receiving
e-mails or blogs from you in which you can recommend
products and services.



The keyword here is recommend, rather than sell or promote.
If someone feels that you have recommended - not sold - to them,
then that will go a long way to build loyalty and trust.



If you can build loyalty and trust with your subscribers
through your blog which establishes you as a respected
expert, then you are on your way to a successful internet
business which can easily earn you a substantial income.

 

About The Author
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